Poster Design Basics
Purpose

· It usually informs, entertains, and persuades

· Has only a few seconds to do its job

· Contains text and images that convey a feeling or mood and a message

· Visually appealing combinations of text and images are what make a poster effective

· Less is more! Visuals should not be overloaded with text and visual materials

Audience
· Most posters are aimed a specific audience and your design must appeal to that group. 

· Posters designed for family are different from those designed for young adults

· Know your audience—grab attention, but don’t offend people

Text

· Captions must grab attention and be short and snappy

· The words should make the viewer think—shock, amuse, challenge

· Letters (fonts) and words should be easy to read from a distance

· Contrast—yellow on white doesn’t work unless the yellow is outlined with a dark color

· Avoid mixing many different fonts—it can create a messy appearance

Images
· Must be dramatic (not necessarily loud—subtle approaches may also work) 

· It should grab the viewer’s attention in some way 

· Visual placement is an important part of poster design—in most cases it the images should be balanced

· The image should reflect or enhance the theme of your poster

Design conventions

· The most important information must stand out and should be placed in a strong viewing position

· Essential information like contact information, telephone numbers, dates, times, costs, directors, actors, etc. are extremely important 

· Spelling errors can be very embarrassing—errors call into questions the credibility of everyone associated with poster

Step by step Procedure

Step 1.

Brainstorm in ideas about inclusion—what is your experience with inclusion. Find definitions of inclusion. 

Step 2. 

Review the poster design basics ideas in this handout.

Choose who will be your target audience. (Teenagers, small children, parents) 

Step 3.

Draft a plan for your poster on 8 ½ x 11 paper. Think about the following elements of design listed below:

	Colour: What colour/s will best show your product? What are you trying to emphasis? Is there a contrast? Is there too much white space and your product gets lost in the advertisement?

	Font Style: Block, Thin, Bubble letters, 

	Balance: Are the images balanced? Are there too many images on one side and not the other? Do you want balance?

	Focal Point: Is there a central image? What do you want the viewer to see first?

	Image: Is it eye-catching? Does it cause the viewer to stop and look?


Step 4. 

Review the Visual Design Checklist  

Step 5.

Start final copy of the poster on bristle board. (Minimum size is half a sheet of bristle board)
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Visual Design Checklist

	Purpose

Yes   O

No     O
	· The project informs, describes, entertains, or persuades the audience.

· The project contains text and/or images that convey a feeling or mood and a message.

· The project contains visually appealing combinations of text and images.

TIP: Sometimes less is more! In most cases the project should not be overloaded with text and visuals—balance is important.



	Audience

Yes   O

No     O
	· The project achieves its purpose and takes the audience into consideration. 

· The project is aimed at a specific audience and the design appeals to that target group. 

TIP: Know your audience—the project must grab attention and it should be appropriate (it may challenge, but it shouldn’t purposely offend anyone).



	Images

Yes   O

No     O
	· The project contains dramatic visuals (not necessarily loud—subtle approaches may also work). 

· The project visuals are placed in an appropriate manner—in most cases the images should be balanced.

· The image reflects or enhances the theme and/or purpose of the representing project.



	Text

Yes   O

No     O
	· Are the captions, etc. original, effective, and appropriate?

·  Do the words, captions, descriptions, make the viewer think—shock, amuse, challenge?

· The letters (fonts) and words are easy to read.

· There are no spelling errors. Spelling errors can be very embarrassing—the credibility of the entire project is called into question when a project contains errors.



	Design conventions

Yes   O

No     O
	· The project is neat and professional looking.

· The most important information stands out and is placed in a strong viewing position.

· Essential information (descriptions, captions, titles, etc.) capture and hold the viewer’s attention.

· Are the colors effective?  Contrasts should be effective—yellow on white doesn’t work unless the yellow is outlined with a dark color. Certain colors do not work well together.




	Poster Design Rubric
	Mark


	The project informs, describes, entertains, or persuades the audience.
	/10

	The project contains text and/or images that convey a feeling or mood and a message.
	/5

	The project contains visually appealing combinations of text and images.
	/5

	The project achieves its purpose and takes the audience into consideration. The poster design appeals to the target audience.
	/10

	The visuals, drawings, illustrations, etc. are original, effective, and appropriate.
	/10

	The visuals are placed in an appropriate manner—in most cases the images should be balanced.
	/5

	The images reflect or enhance the theme and/or purpose of the poster.
	/5

	The words, captions, descriptions, etc. make the viewer think—shock, amuse, challenge?
	/5

	The letters (fonts) and words are easy to read. The font size is appropriate and colors are effective.
	/5


	The most important information stands out and is placed in a strong viewing position
	/10

	Essential information (descriptions, captions, titles, etc.) capture and hold the viewer’s attention.
	/10

	There are no spelling errors—2pt. deduction for each spelling error

	/10

	The project is neat, impressive, and professional looking.


	/10

	Total
	/100
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